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Declaration of the Strawberry City . ki
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Tochigi Prefecture boasts the largest production
volume of strawberries in Japan and is literally the
“Kingdom of Strawberries.”

“Strawberries” of Kanuma City have a long history
of production in Tochigi Prefecture and are
self-proclaimed among its citizens as “Japan’ s
No. 1" product among its representative
agricultural products that receive high evaluation
and confidence in terms of quality in the
marketplace.

In an opinion survey related to the municipal
government, many cifizens say that the image of
Kanuma City is “strawberries.” Strawberries are at
the head of our local products among many
“Kanuma Brands.” So, Kanuma City started its
image improvement campaign featuring
“strawberries” as its symbol in 2016. With such a
campaign, we established the “strawbemry” as the
“Fruit of the City" in July of the same year and
declared itself the “Strawberry City" in November.
The “Strawberry City” is a city promotion slogan to
make it known to people all over Japan that
known is the “Strawbemy Machi.”
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A strawberry plan is in progress
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Come to Kanuma for strawberry picking!
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“Strawberries" appear from place to place in the city being true to its name. A “Strawberry KDTITAETADNRE BT [1E.FEid— =
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Vinyl greenhouses are full of a sweet-sour flavor. The source of flavor is, of course, 80289-60-0175 (FHyE4E /2N I3 S E=T) PIEADTEETT
perfectly red ripened strawberries. “Strawbemy picking,” one well-known winter activity, is
actually the best way to eat delicious strawberries. If you are lucky, you may eat even “Deainomori Tourist Strawberry Garden”
“Tochihime,” which is a brand name of rare strawberries!? L4 °
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“Berryz fun”
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“Watanabe Tourist Strawberry Garden”
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